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TOURISM STUDIES
(DTS, BTS, BHM, MTM/MTTM-1I)
Term-End Examination
December, 2024

TS—6 : TOURISM MARKETING

Time : 3 Hours Maximum Marks : 100

Note : (1) Answer any five questions in about

600 words each.

(i1) All questions carry equal marks.

1. What 1is tourism marketing and how 1is it
different from the marketing of other physical
products ? Explain how mass marketing is
different from product differentiated marketing

and target marketing. 20
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[2] TS-6
Define marketing research. Explain its
purpose, importance and scope in tourism

operations. 20

Give an account of the International tourism

market and Domestic tourism market of India.

20

Compare and contrast the role of National
Tourist Organisation and the role of Local
Bodies in the marketing of India as a tourism

destination. 20

Explain how User Status, Usage Rate, Loyalty
Status, Buyer-Readiness Stage and Attitudes

are factors in developing marketing strategies.

20

What role do NGOs play in a developing and
vast country like India ? Discuss with suitable

examples NGOs intervention in tourism. 20
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[3] TS-6
Explain the relationship between seasonal
variation and tourism. Choose any state in
India and suggest steps how that state can be
marketed during its peak and lean tourist

season respectively. 20

What are the challenges faced 1n
accommodation marketing ? Discuss various
levels of demand the hoteliers have to deal
with. Suggest marketing strategies that can be

adopted for each level of demand. 20

Discuss the relevance of trade fairs and travel

marts in tourism promotion in context to India.

20

Write short notes on the following in about

150 words each : 4x5=20

(1) Discounting tactics in tourism pricing
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(1) Specific features of airline marketing

(111) Characteristics of Process (as an element of
the 5th P)
(iv) Briefly explain any two  pricing

strategies.
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TS-6
Tie g (S, 1. ud, o, 2. U4,
o, T, T, T, 1. WW./uM, 2t S Wh.-1l)
AT AT
faamar, 2024
AuE-6 : Hea fauuE

ggg ;3 U2 fIFTH 3HF ¢ 100

Tz . () fFB GF g5 F FHW (IIF) TG

600 ¥is51 7 gifoa)

(i) T go7 & 7% GHA 8/

1. e fouum = © SR g% o Hifdew S9” &
faqua @ ffg whR fo=1 € 2 SaRu fF a9
forqur, 3Iaae dft faawor ok afaa foawor |

59 TR a9 7 20
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fquue S Ey™ W GRWa ®iN e
el § sO% SRYE, Te SR & H W
EdlSI 20

IR T SR R ARG & R T

SISTY R SiEl-SIEl G&d <hifSiq| 20

TG 1 Tk Yded Tased & ®Y H fouvm
(HrehfeT) wE B AN I HANARSIEE 6
fert don T el &1 ofyet & o
FHIT 3R <R T 20

Farsy foh fre yR fauom ol i fasfaa
HE B OINET B Led (Wmier  feefd),
IMAN R, AFeel Ved (FwrR frufd), s
el =0 qen SAfietea, Fuie qe B €

20

T fommEsial dur W€ W W9 9Ra H,
W S et e oqfger a2 vt o
T S o @i wfead W SYge 3] i

el 9 9= i) 20
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Ot fafy=tar ok wofeq § gy 9dEu) 9rd

T fret T T 1 A S IR SA SuEl
% R H dast S " T osvd i
(W) qden ‘o’ ‘e’ HisH H oeta wed @
fque X wehar 1 20

atearE foqum § wE-w TAfaEr e & 2 @i
% faf @i W == wifsw 599 = gea
@l i e ggar @1 s9 faque wrEifaat

gea T 92 U R HT AN qg ST

S el 2 20

ORA o T<d H Ted Haa/gan § MR Hdl

AN IO WE 1 WHTRAl TS RIS 20

freafafega 4 ¥ v W T 150 s H
wfgw fewforer fafea . 4x5=20

() WA ®ima fruRe & g2 37+ wHifdET
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(i) TREnE fouvm w1 fae wgfhEt

Gii) 9fFam (59 P & d@ & ®I H) Hl
forgreramnd

(v) Tl g7 Fima-faufRor wrife « G

AT IS4

XX XXXXX
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