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B. B. A. (RETAIL) (BBARL)
Term-End Examination

December, 2025

BRL-110: IT APPLICATION IN RETAIL

Time : 3 Hours Maximum Marks : 100

Note : Attempt any five questions. All questions

carry equal marks.

1. (a) “Technology is much more than just

computers.” Justify this statement. 10

(b) In the manufacturing industry, which
department's computer system plays a
very important role ? Explain with the

help of examples. 10

2. (a) Explain various functions of

Merchandise Management System. 10
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(b) “Seeing the growth of the retail
industry, it can be safely said that the
future of MMS is bright in India.”

Comment upon this statement. 10

3. (a) “The POS system can provide standard
and customized reports to the retailer.”

Elucidate the above statement. 10

(b) What do you mean by Product

Catalogue ? Elaborate some of them. 10

4. (a) What do you mean by Integrated Retail
Execution System ? Describe the
components of the Store Execution

System. 5,5

(b) What is Loyalty Management ? What
are the common features of retail
loyalty ? Discuss the types of loyalty

programme. 5,5
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5. (a) What is Retail Business Intelligence ?
Discuss the steps which are helpful to
move towards advanced customer

analytics. 10

(b) What are the various obstacles to
effective retail reporting ? Discuss them
in detail. 10

6. (a) Explain brick-and-mortar retailing with

examples. 10

(b) “E-tailing is a new concept in India and
online retailing is a tedious task here.”

Comment on this statement. 10

7. Write short notes on any four of the
following : 4%x5=20

(a) Integrated Marketing Campaign

Management
(b) Planning and Communications
(¢) Information Technology in Retail
(d) Merchandise Assortment Planning

(e) KPI and Compliance visibility.
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8. Distinguish between any four of the
following : 4x5=20

(a) Multi-channel Integration and Omni

Channel Integration

(b) Business Intelligence and Mobile

Business Intelligence.

(¢) Visual Merchandising and Planogram

Implementation

(d) Multi-channel analytics and Cross

channel analytics

(e) Inventory Management and Supply

Chain Management
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. ot @, (Ree)
(. &ft. W, 3R, TAA.)
L EIGRCRIE |}
fegw, 2025

ST, TA, - 110 : T &4 | 3ME, 21,
ST

g ;3 §U2 SIféFaH 37%F : 100

e : gl gia g9 & IW SHIT| G4 T P SHF
A &1

1. (%) “drefiret, faw wee & wd sifuw T 59

Ho &1 Sliface fag Sifsa| 10

(@) fafmio sgm § fea faam w1 e foawem

Igd Heaqul yfiet AT € ? 3SR & W
HTEAT I | 10
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(F) WA gaEA  yumet  (Merchandise
Management System) & fafy= &= &t
AT SIS | 10
(@) "“EeU 3T &1 gfg hl SEd 8T, I8 hal S
gohdl § fF IRa § 91et eiE goel 1 afasy
ST g 1" 39 e W feuqoft Hifsd | 10
(%) “diei@ (POS) Woell TEX SMIRT ! WS
3R STgeRfora R Jom it 31" STded sed

! TS HIfIT | 10
(@) 3 T T T N A € 7 THRT forga
RS HiITI | 10

() Thighd U TTsured guelt ¥ 119 =1 99l
g ? VR ToueA yumelt & weeni i e
HifT | 5,5

(@) R Jeed (Loyalty Management) 3
T ? GO IERR (Retail Loyalty) @

T faoad =1 € ? %R hRE%H &

YehTl T ==l hifeTy | 5,5
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5. () GEU AR AT (3<aord) #§ 2 A
FHeHl T =] HIFT S S1d UTeeh fagersiT &)
feem # 31 9 # WeEE ¢ 10
(@) et e fafdn # fafa= sremd = € 2 A
W faar ¥ ==t wifsw) 10
6. (%) fom R AT+ G fosht FI I3 Afed
HHATRT | 10
(@) "S-t oG F TE T STEERW T IR
el Refelm el Tk st wm g1
HYIT R feooit ife | 10
7. Trefafed § @ fedl s @ dfea feofort
fafe - 4x5=20
(%) Tehihd fauue AR Jaed
(@) A S EER
(1) EEU & H ga drenfient
(F) g e A (Merchandise
Assortment Planning)
() HtenE (KPI) iR SFdTer oo
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o o o

frefafed 8§ 9 Tl o) | fd 9T ¢ 4x5=20

(%) ag-memm  (Multi-channel) THHRT 3R
S|t 71599 (Omni Channel) THIhO

(@) =R gfghadl (Business Intelligence) AR

Hidlgel o4 gf&Hm

(1) fogstea TR e 3R HIT S

(°1) Sig-HIeH forgers o (Multi-channel

analytics) 3R 19 A1eA8 (Cross channel)
fergetsror

(¥) TH yae iR S e yeem

X X X XX
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