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CERTIFICATE PROGRAMME IN
CONSUMER PROTECTION
(CCP) (REVISED)
Term-End Examination
December, 2025

CPI1-102 : REDRESSAL OF CONSUMER
GRIEVANCES : ROLE OF VARIOUS
STAKEHOLDERS

Time : 3 Hours Maximum Marks : 100

Note : The question paper consists of three
Parts—Part A, Part B and Part C. All

Parts are compulsory.

Part—A

Note : Write short notes on any four of the
following in about 150 words. Each note

carries 5 marks. 4x5=20
1. Relationship between Media and Society
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Labelling
Consumer Welfare Fund

Ombudsman

Arbitration

Part—B

Note : Answer any five of the following

10.

questions in about 300 words each. Each

question carries 10 marks. 5x10=50

Examine the role of Department of
Consumer Affairs (Gol) in controlling
misleading advertisements.

Describe the main objectives for the
formation of consumer organizations.

What important role does Lokpal play in
combating corruption and addressing
citizen’s grievances ?

What do you understand by Conciliation and
Mediation ? How are the two different from
each other ?

Discuss the role of information and publicity

In campaigning and advocating.
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11. Write a note on Consumer Coordination
Council.
12. Explain the aims of Consumer Interpol.

Part—C

Note : Answer any two of the following
questions in about 500 words each. Each

question carries 15 marks. 2X15=30

13. Discuss the positive and negative impacts of
advertisement on consumers.

14. Describe various ways for making of Indian
Standards.

15. Write an essay on the functions and role of
consumer organizations (voluntary
organizations).

16. What are Grahak Suvidha Kendras ? What
do role they play in consumer protection ?

Discuss.
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