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B. B. A. (RETAILING) (BBARIL)
Term-End Examination

June, 2025

BRL-110 : IT APPLICATION IN RETAIL

Time : 3 Hours Maximum Marks : 100

Note : Attempt any five questions. All questions

carry equal marks.

1. What are the emerging trends in IT
applications for the retail sector ? Discuss
the key challenges faced by retailers in

implementing IT solutions. 10+10

2. (a) Describe the importance of Business
Intelligence (BI) in retail decision-

making. 10

(b) How does a Point of Sale (PoS) system

function in a retail environment ? 10
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3. (a) Explain how the Warehouse
Management System and the goods
dispatch-picking function operate

within MMS. 10

(b) Discuss the future of Merchandise
Management Systems (MMS) in the

context of the growing retail industry in

India. 10

4. (a) What do you mean by inventory
management in retail business ?

Discuss its main objectives. 3+7

(b) What are the benefits of using a Bar
Coding System n inventory

management ? 10

5. How can retailers leverage customer data to
improve marketing strategies ? Evaluate the
role  of interactive marketing  in
transforming customer engagement in

retail. 10+10
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6. (a) What are the key components of a
successful supply chain management

strategy in retail ? 10
(b) Describe the impact of e-Commerce on

traditional retail businesses. 10

7. Write short notes on any four of the

following : 4%x5=20
(a) Customer Data Privacy

(b) Impact of Social Media on Retail

(¢) Omni-Channel Retailing

(d) Electronic Weighing Scales n

Supermarket
(e) Digital Signage

8. Distinguish between any four of the

following : 4%x5=20

(a) ‘Manual Purchase Order’ and ‘Semi-

Auto-Purchase Order’
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(b) ‘Store Keeping Unit (SKU) and
‘Universal Product Code (UPC)’

(c) ‘Data Mining” and ‘Data Warehouse’

(d) ‘Customer-centric Marketing’ and ‘One-

Size-fits-all Marketing’

(e) ‘CRM’ and ‘Social CRM’
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BRIL-110
. ot T (Refem)
(sit. ST, T, AR, 308, TeA)
LEICREHE ]
S, 2025
. IRTA, - 110 : T & T e, 2T, Sy

gag : 3 yo2 SfeFaH 37F : 100

T : [l wg g & IW T Gt geR & S

a1

1. TEU &3 & foau o, 3. sryEnt # 3vRa T F
g 2 o, 3. TmuE o w1 H gew fakaed &
I ST aTelt W@ FAaal 9 == Sifse 110+10

2. (%) ey o o1 # fosg gefasw (BI) &

Tgcd o1 90 hifeTd | 10

D-3208/BRL-110 P.T.O.

Downloaded from www.IGNOUBABA.com



[6] BRL-110

(@) Gl IaErs | @Ee A I (PoS) Womet
A 1 FA T ? 10

(F) MM Faed  Yolel  (Warehouse
Management System) 3R A& Jo01-33H
1 M TH.UA.TY. & i HY Garferd 2 8,
A 10
(@) 9Rd H sgd G 39N & Hed # =i
yerd gt (MMS) & yfos W ==t
HifT | 10

(%) TEU MR | T2l Ja9 | 3T FA1 qHed

T 7 9% g 39l W ==l it | 3+7
(@) 39! JaeA H IR HifSTT JUEl 1 STANT Hid

HRIATE ? 10

fIqoH T 1 I8a a9 @ fau gy fashd
ek 22 HT Y HY 33 b & 72 TEU &F §
Teeh e ol e § IREAN faaur i ofteh

1 FeATh ThITSIT | 10+10
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() GeU AR H Teh Hhel Y Seel Jee
I & T Seh FE 2 10

(@) IR TRU FaEE W 3-HiAH & JHE! 61
ol HifeTT | 10

frafafed # 9 frel =R R afya femfor fafem :
4x5=20

() UTEH S MY

(@) TEU AR TGN Hifsdn & g4

o

(7)) SimH-wMa ¥eU Tl (omni-channel

retailing)

(9) guiHmhe | soieeler ¥R A9 (Electronic

Weighing Scales)
(%) fefea a=Aw (Digital Signage)

frafafed 3 9 el e § ST adzu @ 4x5=20

(F) ‘Tt BT IRel’ 3R ‘ rd-Taanfe T
ey’
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(@) ‘TR I e (SKU)' iR ' ffaeia dreae
@re (UPC)’
(M) ‘S AEF @R ‘S SR’
() ‘TmEFR-hfzd fauum’ iR ‘T STRR-wHt &
for S ferom
(¥)‘Ht. W W (CRM)' 3R ‘wmfees

H.3RTH. (Social CRM)’

X X X XX
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