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B. A. (VOCATIONAL STUDIES)
TOURISM MANAGEMENT

(BAVTM)
Term-End Examination

June, 2025

BTMC-136 : TOURISM MARKETING

Time : 3 Hours Maximum Marks : 100

Note : (i) Attempt any five questions in about

600 words each.

(it) All questions carry equal marks.

1. What are the unique -characteristics of
services ? Explain their corresponding

marketing strategies. 20

2. How 1s Service different from Products ?

How can we classify services ? 20
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3. What is relevance of market segmentation ?
What are the variables used for market

segmentation ? 20

4. What 1is positioning ? What are the

approaches and methods of positioning ? 20

5. Write short notes on the following : 4x5=20
(a) Societal Marketing Concept
(b) Integrated Marketing
(c) Mobile Marketing

(d) Local Level Planning

6. What are the factors influencing the pricing

of a tourism product ? 20

7. What is the relevance of sales promotion ?
Describe the commonly used sales promotion

tools in tourism industry. 20

8. Discuss the importance of distribution
channels in tourism. Also explain the
distribution channel designs commonly used

in tourism. 20
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9. What do you understand by Direct
Marketing ? What are the traditional
methods of Direct Marketing ? 20

10. Write short notes on any two of the

following : 2x10=20
(a) Servicescape
(b) Tourism Product Life Cycle

(¢) Destination Marketing Organisations
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qT: () fFal wa FEHE F SW ATHT 600 T
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(ii) T FIH & 3F GAF G

1. Henedl w1 fgdty faQroamd o= € ? Sl rfed

ferqur Torifaa st faa=m sifsu | 20
2. IR Fa1 hd FE 2 59 st &l hd afied
T THA § 7 20
3. IR faureE & @ grEfiwd § 2 aeR fasE
& fere 3o fhT 9 ot M € 2 20
4. feafq frafor =0 § 2 fafa frafko & fafe
gt iR wfafeaf Fn € 2 20
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Frfafea ® gt fewmfiel fafae : 4x5=20
(31) TS faqur SAaLron
(91) FHfeRd faqum
(®) A foraom
(3) T W

Teh Y IUE & HiFd R0 &l gofad A
I T FAE ? 20
fosrt TaR & F yEfTRG § 2 wded sEm #
IE B9 ¥ 3490 fhu 99 9t foset v=R et
1 U HITTT | 20
Wi H fomo @ & He™ w1 90 Hife |
e H M €9 9 TP fRT SH ael o
T fesmeAl @t off faa=m wifsu 20
T fIUH § A9 = e § 2 Toe fauRer i
TR Sfafet 3 § 2 20
frfafea § 9 fr<l S w gfera femforr fafex

2x10=20

(1) Fan 7g “iifaes araeRo
(9) T 3AE Sfteq %
(J) TTIea fa9or gired
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